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digi.job.id – research on good practice on social media use for 
professional development and job identities 
 
The digi.job.id research on good practice on social media use is an Intellectual Output of 

Digital job identities (digi.job.id) Erasmus+ Project, implemented between September 2015 

and August 2017. The project is being developed by a consortium of six partners from six 

European countries. All the partners have the technical expertise and the experience in the 

VET field to achieve the project objectives. 
 

o BFI OOE – AT 

o AKLUB – CZ 

o CEPS PROJECTES SOCIALS – ES 

o ENAIP VENETO – IT 

o OZARA - SI 
o NWRC – UK 
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REPORT ON IO1-2 INTERVIEW WITH EXPERTS 

1. Aims 
 
Interview with experts was one of the methods used within the project to carry out an 
exploratory study on existing good practices on social media use for professional 
development, job searches and application processes on European and national levels. 
 
The research output is a collection of good practice examples reported by different experts 
and will as such serve as a database and a starting point for the development of 
educational modules:  

• “Training module for young people on social media use” and 
• “Training module for teachers and trainers”. 

 
All project partners were involved by involving at least 3 experts/country, who 
completed a questionnaire “interview with experts”. 
 
A template was used for conducting the interviews (see Annex 1: IO1 Guidelines with its 
annexes). 
 

2. Targeted experts 
 

• Experts on social media use, ICT and ICT safety 
• Career portal/agency managers, career advisers 
• HR managers in big companies 
• Labour market experts 
• Experts/managers involved in similar social media use related projects 
• Young people as social media users 

3. Proposed questions 

 
1. How is the job search done in your country? Is there something specific for your 

country, region, and local area? (give the answer in few sentences) 
2. What are the existing practices using social media or other digitals tools regarding 

the job search? (give 1-5 examples) 
3. Which social media tools are already used in your country, which of them are used 

for job search purposes? (list 5 most frequently used) 
4. Which platform would you choose to present yourself, to learn about occupations or 

to showcase professional content? (list 1-5) 
5. Which social media tools are appropriate to use for job search in your country, which 

are not used at all and which are used only for private purposes? (list 1-5 for each) & 
How do you combine this social media with other tools (as the created by platforms 
like infojobs or others)? (give 1-5 examples) 

6. What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? (list 1-5) 
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7. How do employers reach out to potential employers? (give 1-5 examples) 
8. How are employers aware of social media use, digital CVs and similar tools for job 

search? To which extent do they use them and find them useful? (give the answer in 
few sentences) 

9. Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? (give 
the answer in few sentences) 

10. Which tools are used in your country by young in regard to job search? (list 1-5) 
11. Which social media are used for the presentation of abilities/skills for professional 

use? (list 1-5) 
12. What is the future of social media tools in the field of job search? (give the answer 

in few sentences) 

4. Report by countries 
 

• AUSTRIA 
• CZECH REPUBLIC 
• ITALY 
• NORTHERN IRELAND (UK) 
• SLOVENIA 
• SPAIN 
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4.1. AUSTRIA 

 
4.1.1. EXPERTS 

 Name and 
surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Jan 
Hawliczek 

BFFT Fahrzeugtechnik 
GmbH 

Recruiting 
manager 

HR manager in big 
company 

2 Ulrike Sander BBRZ Group Recruiting 
manager 

Responsible for Recruiting 
in a huge company (> 
4.000 employees) 

3 Mag. Werner 
Hammerl 

www.bewerbungsberat
ung.at 

CEO Career portal/agency 
manager, career adviser, 
Expert/manager involved 
in similar social media use 
related projects 

 
 

4.1.2. ANSWERS 
1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1:  
Difficult to answer because it heavily depends on the target group. A large part of people 
certainly still look for jobs in the well-known print media. But I think that there is a strong 
shift towards the Internet. And in this segment a small group of people look for jobs on 
mobile devices. Specific job search engines and job portals are mostly used for job 
search in the Internet. In addition to these methods, there is the "Word of Mouth". 
Recommendations are very important in relation to job searches.  
 
Expert 2:  
The most important tools are: print media, online portals (karriere.at, stepstone, etc), 
branch related platforms and media, job fairs, labour market service 
 
Expert 3: 
Austria differs in the job search not very much from Germany and Switzerland. What is 
massively noticeable is that the focus of job search has shifted to the Internet. There are 
also career pages launched in major newspapers on Saturday, but these are not so 
relevant anymore. The three biggest career platforms in Austria, where most of the 
people look for a job are: 

• Monster.at, 
• stepstone.at 
• karriere.at 

 
For newcomer platforms it is very difficult in this field, since the large providers cover 
everything. However, there are niches, for the IT area e.g: jobvision.at. 
2.) What are the existing practices using social media or other digitals tools regarding 
the job search? 
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Expert 1: 
Social media is, I think, very much used to research and obtain background information 
about the job seekers. Applications via social media are currently used only very 
sporadically (in our business areas). However, the plug-ins from XING and LinkedIn for 
one-click application could facilitate the process in the future if companies want to use this 
form of applications. That's the most important issue in this context, existing opportunities 
must always accepted by both sides (candidates and companies) otherwise they won’t 
work. 
 
Expert 2:  
Social media doesn’t play a big role in recruiting in our branch. So it’s hard to name 
practices 
 
Expert 3: 
The Networks are mostly used for researching candidates or employers. Really important 
in this area are only Xing and LinkedIn. These two social networks are specialized in 
professional, vocational content. Now they are also trying to implement own job platforms 
in their networks. The platforms would like to be more attractive so they try to have 
exclusive job offers.  The success, however, is moderate because they do not have as 
many job offers available as the established platforms such as monster.at 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 

• XING 
• LinkedIn 
• Absolventa, Monster, Stepstone 
• Facebook 
• Twitter 

 
Expert 2: 

• Facebook  
• Xing 
• LinkedIn 
• Twitter 

 
Expert 3: 
The Networks are mostly used for researching candidates or employers. Really important 
in this area are only Xing and LinkedIn. These two social networks are specialized in 
professional, vocational content. Now they are also trying to implement own job platforms 
in their networks. The platforms would like to be more attractive so they try to have 
exclusive job offers.  The success, however, is moderate because they do not have as 
many job offers available as the established platforms such as monster.at 
4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
 
Expert 1: 

• LinkedIn 
• Xing (DACH Region) 
• About.me 
• Branded.me 
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• Twitter 
 
Expert 2: 

• Xing 
 
Expert 3: 

• Xing 
• LinkedIn 
• Facebook  (In Facebook companies reach a broad field of people – they can start 

the application procedure on the company homepage) 
 
About Facebook:  It can be quite good to present yourself on this platform. There are 
many personal contacts in Facebook and even these are very important for job search. If 
you start good Facebook self-marketing, it can be that you get an offer for a new job from 
the social contacts on Facebook. 
Also, all companies use Facebook to learn more about their applicants. They make a 
google search and they look decidedly at the Facebook profile. 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
 
Expert 1: 

• XING - widely used (quality of seekers are sometimes not so good) 
• LinkedIn – developing strongly in Austria 
• Absolventa, Monster, Get In IT, Stepstone - in niches 
• Showcase platfromen (about.me etc.) - are used only sporadically  
• Stackoverflow / Github / Fachforen etc.- are used only sporadically) 
• Twitter (little / private) 
• Facebook (little / private) 
• Pinterest, Instagram - (little / private) 

 
Expert 2: 
Appropriate for job search: Xing, LinkedIn 
Private use: Facebook (could be used for professional use as well in certain areas) 
 
Expert 3: 
For job search and contacts in a professional way only Xing and LinkedIN are used 
(Facebook is used a bit). Nobody uses Twitter  
 
How do you combine this social media with other tools (as the created by platforms like 
infojobs or others)? 
 
Expert 1: / 
 
Expert 2: / 
 
Expert 3: / 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
 
Expert 1: 
Taking care of your own network is an important task for someone who wants to market 
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himself / herself professionally. Non-maintained profiles are hardly noticed. 
 
Expert 2: / 
 
Expert 3: / 
7.) How do employers reach out to potential employers? 
 
Expert 1: 
Job searching in our region is switched between an online and an offline part. There is 
also a mix of events (fairs, trade fairs, career days, etc.). Some even still rely on HR 
service companies and so cover their needs. Very few operate their own Active Sourcing / 
OHCA in good quality 
 
Expert 2: 
Most companies are starting a normal application procedure (application, check of 
profiles, interview, experiences). Sometimes companies contact potential candidates 
themselves (using XING and LinkedIn) 
 
Expert 3: / 
8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 
 
Expert 1: 
In Germany (and similar to Austria – L.N.), this topic is still sleeping! Only in some 
branches (especially in the creative sector) this topic is getting more important but is still 
not really structured.  
Employers are not informed about that - I believe such tools spread through virality and 
not through marketing budgets 
 
Expert 2: 
There is a significant increase in the use of online job platforms and job application 
forums.  
Facebook is used for company profiles and for marketing, not primarily for recruiting.  
 
Expert 3: 
All employers use social media to learn more of their applicants. Most would not admit 
that. All are looking for clues on the Internet - most companies also googling their 
candidates. Professional postings are always regarded as positive. This information is 
very important for young people up to 20 – they are often not aware of the impact of their 
postings 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
Training needs are of course always there. In Germany (and also in Austria – L.N.) data 
protection is always a very important issue. In addition, job seekers should be sensitized 
as to how recruiters use the tools! 
 
Expert 2: 
Yes! I advise many people a year in application strategies. Most of them do not ask about 
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the topic of social media, not even 5 % talk about this issue. Social media is still regarded 
in Austria as a "nice to have". But it should be a must, since all companies have an eye 
on profiles. Therefore it is more important to train people how to behave and what to do. 
 
Expert 3: / 
10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 

• Facebook 
• Fairs 
• Instagram 
• Snapchat 

 
Expert 2: 
Online job platforms 
 
Expert 3: 
Young people use social media hardly for professional contexts. Instead, they use the 
known databases from the labour market service or platforms like karriere.at. However, in 
those aged 20 + there is a slight trend to present themselves professionally in social 
media. Not only at Xing or LinkedIn but also on Facebook and on Twitter. 
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 

• LinkedIn / XING 
• About.me und Co. 
• Stackoverflow / Github und Co. 

 
Expert 2: 

• Xing 
• LinkedIn 

Expert 3: 
• Xing 
• LinkedIn 

12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
If we knew that, we would look for ruling the world. I think the theme is mobility can no 
longer be stopped. In which form, I honestly cannot say, because it is always dependent 
on two sides: How to take it to the candidates and how to take it to the company. Only if 
both sides accept a tool it will work. 
 
Expert 2: 
Social networks are becoming increasingly important for the labor market. Even 
Facebook is important for the labor market - because there you are in contact with 
colleagues, superiors, customers, etc. The profiles are becoming increasingly important! 
 
Expert 3: / 
 

4.1.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN AUSTRIA 
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Current practices in Austria: 

• In last few years there is strong shift towards the Internet, regarding the job search. 
• The most used online portals for job search are: Monster.at, stepstone.at, 

karriere.at. 
• The most important/useful tools for job search/professional use/presentation of skills 

are: LinkedIn, Xing, others are not so important. These two social networks are 
specialized in professional, vocational content. Facebook is used mostly for 
personal purposes.  

• Social media yet doesn’t play a big role in recruiting. 
• Employers often use social media to obtain background information about the job 

seekers, many companies use Facebook to learn more about their applicants. 
• Non-maintained profiles are hardly noticed, taking care of profile is important.  
• Job searching is switched between an online and an offline part, there is also a mix 

of events (fairs, trade fairs, career days, etc.) and many use HR service companies. 
• There is a significant increase in the use of online job platforms and job application 

forums. 
• Professional postings are always regarded as positive.  
• Young people are often not aware of the impact of their postings. 

 
Training needs: 
Training needs are recognized, proposed themes:  

• data protection, 
• how recruiters use the tools,  
• application strategies,  
• train people how to behave and what to do. 

 
Future of the social media: 

• Conesus: The profiles are becoming increasingly important! 
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4.2. CZECH	REPUBLIC	
 

4.2.1. EXPERTS 
 Name and 

surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Jiri Polacek M.B.A Empire Headhunter 
in big 
international 
company 

Expert 

2 Lenka 
Orgonikova 

Krajsky urad 
Olomouckeho kraje 

HR 
manager 

HR manager in big 
companies 
Labor market expert 

3 Petr Samarek Scholasticus Owner, 
expert 

Social media expert and 
active blogger 

 
4.2.2. ANSWERS 

1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1: 
I have bad experience with recruitment agencies. I´m responsible for recruiting of senior 
management positions. Good managers are employed or they just ends mission.  
 
Expert 2: 
We are company with a good reputation. There are many people who want to work for us. 
We mostly use advertising or we use a net of our employees to promote new or 
unoccupied working position. We mostly employ officials, lawyers, economists. In our 
country the supply is greater than demand for these positions. 
 
Expert 3: 
Social media aren´t often used in recruitment in the Czech Republic. Classical methods 
(advertising, recruitment agencies, etc.) still dominate. Education system doesn´t respond 
flexibly to the needs of the job market. The result is a situation where the employees are 
missing in some fields (engineering industry, chemical industry, car industry). On the 
other hand the graduates of humanities and economic schools can´t find the job.   
2.) What are the existing practices using social media or other digitals tools regarding 
the job search? 
 
Expert 1: 
I regularly use JOBS.CZ, Headhunter.ru, Infojobs.cz, vk.com, LinkedIn, Facebook. 
1 step) Collect CVs - I use filters. 
2 step) Pre-screening - I use LinkedIn, Facebook . 
3 step) Direct communication - email and Skype interview. 
4 step) Personal meeting and practical testing. 
5 step) Contract. 
 
Expert 2: 
We prefer standard methods of recruiting. We don´t use social media for searching 
employees. But we use (not officially) Facebook for eliminating high-risk candidates. If 
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they for example publish nude photos or photos on which they use drugs or alcohol, it is a 
warning signal for us. Racist and hateful comments or videos are also problematic and 
warning. 
 
Expert 3: 

• LinkedIn - collecting suitable candidates. 
• Facebook, Instagram - background check. 
• Twitter, Yammer, Google+, Blogs, Pinterest - alternative options for searching and 

pre-screening suitable candidates for the job position. 
The companies use social media for publishing ads. 
 
LinkedIn - 3 types of payed company accounts - Talent Basic, Recruiter, Recruiter 
Corporate. It is quite expensive for Czech companies. 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 
Media used in the Czech Republic are Facebook, Google+, Twitter, YouTube, Instagram, 
Pinterest, Skype, WhatsApp, LinkedIn, Xing, Flickr, Lide.cz, Blog.cz. Media for job search 
purposes: LinkedIn, Facebook. 
 
Expert 2: 
The most popular is definitely Facebook. For job search purposes is used LinkedIn a 
Facebook. 
 
Expert 3: 

• Facebook - 3,8 mil. users in the Czech Republic 
• Google+ - 0.4 mil. 
• LinkedIn - 0,242 mil. 
• Twitter - 0,15 mil. 
• Instagram - 0,1 mil. 

4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
 
Expert 1: 
For my personal presentation I would use LinkedIn - payed profile. 
For presentation of my work and professional content I would use personal website. 
The best information about occupations I would gain from company website or directly 
from HR department of the company which offer the job position. 
 
Expert 2: 
The best choice is LinkedIn in the Czech Republic. Jobseeker should prepare quality 
profile and present true data. 
 
Expert 3: 
To present myself - LinkedIn, Google+, Facebook. 
To learn about occupations - Special servers and Internet generally  
To showcase professional content - own blog, website, Pinterest. 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
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Expert 1: 
Media for job search purposes: LinkedIn, Facebook. 
Google+ and others are not used for these purposes. 
For private purposes are used Facebook, Google+, Twitter, YouTube, Instagram, 
Pinterest, Skype, WhatsApp, Flickr, Lide.cz, Blog.cz. and many others. 
 
Expert 2: 
For job search primarily LinkedIn. 
For private purposes primarily Facebook. 
 
Expert 3: 
Mainly LinkedIn is used for job search purposes. Other media are used for private 
purposes: Facebook, YouTube, Instagram, Google+, Twitter, Pinterest, BlogCZ etc. 
How do you combine this social media with other tools (as the created by platforms like 
infojobs or others)? 
Expert 1: 
The jobseekers can find opportunities on platforms like infojobs. But they must be ready 
present your abilities and qualification. For these purposes they can use LinkedIn, 
Facebook, YouTube, Pinterest, Blog, own website, CV.  
 
Expert 2: 
Infojobs, jobs.cz, hledampraci.cz are servers with job opportunities. But the jobseekers 
must persuade employer that he/she is the right person for the working position. Why not 
to use also social media for this purpose? For example prepare YouTube video about 
own abilities. But quality CV is still crucial. 
 
Expert 3: 
For jobseekers is reasonable present yourself by LinkedIn and Facebook. They should be 
active in working groups and also present the results of own work. Jobseekers should be 
able to find vacancies (for example infojobs). Afterwards contact potential employer, send 
him CV, cover letter and master job interview. 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
 
Expert 1: 
The social media are very vital and dynamic world. The users should understand the 
basics of this world. Modules and recommendations should learn the people how to use 
social media for their goals and how to minimize the risks of using social media. In my 
opinion the modules should learn the jobseekers how to use effectively LinkedIn and the 
platforms like infojobs. Some nice templates would be useful too. 
 
Expert 2: 
I would appreciate modules and recommendations how to use social media for the job 
search and also for my HR department. It is relatively new topic in the Czech Republic, 
but it is more and more popular and important. The modules and recommendation must 
be practical and not to consume a lot of time.   
 
Expert 3: 
The modules and recommendation should be practical and easy applicable in practice. 
They should help the jobseekers to prepare right content, correct form and suitable 
channels and tools. 
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1) Basic principles of the use of the social media for job search. 
2) The right content - my strengths, examples and results of my work, my offer. 
3) The right form (CV, videos, photos, graphical elements, links, hashtags etc.) 
4) Suitable channels (LinkedIn, YouTube, Blog, Personal website etc.) 
7.) How do employers reach out to potential employers? 
 
Expert 1: 
I, as a headhunter, use social media for reaching out potential employees every day. We 
need exceptional people. These people are employed or they study at universities. I must 
find them, contact them and persuade them to cooperate with our company. The social 
media are the main tool for me. Other modern companies do or start doing the same. 
Public sector companies “are sleeping” like always. 
 
Expert 2: 
We are company with a good reputation. There are many people who want to work for us. 
We mostly use advertising or we use a net of our employees to promote new or 
unoccupied working position. As I already mentioned, we prefer standard methods of 
recruiting. We don´t use social media for searching employees. But we use (not officially) 
Facebook for eliminating high-risk candidates. I thing that other companies are starting to 
use social media more and more. 
Expert 3: 
Social media aren´t often used in recruitment in the Czech Republic. Classical methods 
(advertising, recruitment agencies, etc.) still dominate. In some sector (IT, international 
trade) the situation is different, they must use social media for searching the new 
employees very intensively.  
8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 
Expert 1: 
Business sector companies are more active and they use social media for PR and HR 
purposes. Public sector use social media only for public relation purposes. 
 
Expert 2: 
For our organization and my HR department it is relatively new topic. I´m glad that I must 
answer these questions because I have realized that we should start to integrate the use 
of social media into our practice.  
 
Expert 3: 
Generally the employers are aware of social media, digital CVs and similar tools. But they 
still prefer classical methods or recruitment (advertising, recruitment agencies, the net of 
friends or current employees, job interviews etc.). 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
Yes there are training needs in our country. The jobseekers should be trained how to use 
effectively LinkedIn and the platforms like infojobs. For more extensive training I would 
recommend more topics (how to present own abilities and qualification, how to use for 
searching job the Facebook, YouTube, Pinterest, own Blog, own website, digital CV). 
 
Expert 2: 
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Yes, there are. Target group 1. - generally all people older than 35 years. They should 
learn how to use social media in their life.  
Target group 2. - the jobseekers 
How to use LinkedIn, how to prepare quality profile and digital CV. 
 
Expert 3: 
As I already mentioned, the jobseekers should learn how to prepare right content, to use 
correct form and to use suitable channels and tools. 
1) Basic principles of the use of the social media for job search. 
2) The right content - my strengths, examples and results of my work, my offer. 
3) The right form (CV, videos, photos, graphical elements, links, hashtags etc.) 
4) Suitable channels (LinkedIn, YouTube, Blog, Personal website etc.) 
10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 
Some of them use LinkedIn, Blogs, Personal website, Twitter, Pinterest, Facebook, 
YouTube, platforms like infojobs, Instagram, Yammer, Google+. 
 
Expert 2: 
For job search purposes they use servers with job opportunities like Infojobs, jobs.cz, 
hledampraci.cz. Some of them use LinkedIn. 
Young people use social media mostly for communication with friends and for sharing 
information and funny or popular videos. 
 
Expert 3: 
Young people are able to find vacancies (they use servers with job opportunities like 
infojobs, jobscz). They are able to contact potential employer (phone, email), send him 
CV, cover letter and come to job interview. Young people use social media actively for 
personal purposes (a communication with friends, sharing photos, videos or other 
content).  
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 
LinkedIn, Blogs, Personal website, Facebook, YouTube, Google+. 
 
Expert 2: 
LinkedIn. 
 
Expert 3: 
LinkedIn, Blogs, Personal website, YouTube, etc 
12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
I´m sure that every company will have to use social media for the recruitment in future. 
And the jobseekers without good e-profile will not have good chance to get a job. The 
situation is similar like with computer skills. A few years ago some people said: “I am 
worker I will never need to work with PC. And now they are unemployed without chance.”. 
 
Expert 2: 
LinkedIn. 
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Expert 3: 
In my opinion it is a great opportunity for the staff of the HR departments, for the 
jobseekers, for young people generally because older people don´t use the social media 
intensively and young generation has a competitive advantage. Social media are 
changing the job market and this trend will be continuing.      
Expert 1: 
I, As a headhunter I use more profiles (on Facebook, on LinkedIn). I use false profiles to 
watch, to contact and to test the potential employees. I also use false profiles to obtain 
information about competitive companies. People are not very aware of the risks. 

4.2.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN CZECH REPUBLIC 
 
Current practices in Czech Republic: 

• Social media aren´t often used in recruitment in the Czech Republic; mostly used 
are classical methods (advertising, recruitment agencies, etc advertising, net of 
employees, recruitment agencies… 

• Most important tools are: JOBS.CZ, Headhunter.ru, Infojobs.cz, vk.com, LinkedIn, 
Facebook. 

• The most popular is definitely Facebook (3,8 mil. Users).  
• Most important tool for job search/self-presentation and professional content should 

be Facebook.  
• Employers use LinkedIn for collecting suitable candidates and Facebook, Instagram 

for background check (eliminating high-risk candidates). 
• The jobseekers can find opportunities on platforms like infojobs. But they must be 

ready present your abilities and qualification. For these purposes they can use 
LinkedIn, Facebook, YouTube, Pinterest, Blog, own website, CV. 

 
Training needs: 

• how to use social media for your goals and how to minimize the risks of using social 
media, 

• learn the jobseekers how to use effectively LinkedIn and the platforms like infojobs, 
• create the templates, 
• basic principles of the use of the social media for job search, 
• the right content - my strengths, examples and results of my work, my offer, 
• the right form (CV, videos, photos, graphical elements, links, hashtags etc.), 
• suitable channels (LinkedIn, YouTube, Blog, Personal website etc.), 
• generally all people older than 35 years should learn how to use social media in 

their life, 
• how to prepare quality profile and digital CV. 

 
Future of the social media: 

• Social media are changing the job market and this trend will be continuing!      
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4.3. ITALY 

 
4.3.1. EXPERTS 

 Name and 
surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Masha Fedele Masha Fedele 
(individual business) 

social media 
strategist 
and 
transmedia 
web editor  

ICT, marketing and 
communication 

2 Stefano 
Radaelli 

Consorzio Mestieri 
Lombardia 

director labor market expert 
 

3 Sara 
Franzoso 

Umana s.p.a. job market 
operator 

career portal/agency 
manager 
career adviser/tutoring 

 
4.3.2. ANSWERS 

1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1: 
The job search in Italy still remains linked to the “off-line mode”: employment agencies 
and job centers. The online part is developed on portals, requiring the candidate to fill in a 
web-form with often numerous bugs system and that often are not able to the match the 
company and the candidate. Linkedin in recent years is growing: a social platform that is 
not yet being properly explored or employed and whose relational property is still not fully 
exploited by most. 
 
Expert 2: 
Spontaneous applications, direct presentation at companies 
Registration, presentation at employment agencies 
Registration to the employment center of the provincial reference 
Using portals and websites to display ads and job offers 
Contact with local authorities and companies (eg. Ascom, Pro Loco, Confartigianato ..) 
 
Expert 3: 
Depends on the candidate’s profile: 

• Low-skilled profiles: the main instrument for work research is based on the 
relational network. 

• For the most qualified profiles there are more formal and structured channels: as 
Linkedin. The use of social media for spontaneous applications is growing. 

 
Depending on the size of the company changing recruitment methods: 

• In small companies advertising is based on relationships. 
• In large organizations they are more structured and often have dedicated offices. 

2.) What are the existing practices using social media or other digitals tools regarding 
the job search? 
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Expert 1: 
• The subscription and creation of an account on job-search portals (jobs career, 

monster, 
Ialweb, Indeed,Trovit..) 

• Filling the web-form directly on the portals of the companies in the "works with us" 
page or "open positions" space. 

• Subscribing to Linkedin and sending the application in response to a job offer 
• The subscription to the newsletter of the job-portals: you are updated on 

open positions and then send your application 
• Activation of the ”follow” on Twitter, the activation of the button “like” on Facebook 

and the activation of the “RSS feed” for employment agencies / portals center, so 
you can be updated on any new job offer. 

 
Expert 2: 
Registration and insertion of online-cv eg. LINKEDIN 
Use of Social Networking in order to obtain such information: eg. Facebook 
Search online pages of local newspapers and magazines with ads 
Register your cv on portals for job search 
 
Expert 3: 
Social media gives visibility: the companies researched profiles are published on 
Facebook, Linkedin and Twitter. Twitter Facebook and Linkedin are also used to receive 
self-candidatures, without any particular open positions in the company or organization. 
Social media become a showcase and a channel of self-candidature and recruitment. 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 
Social media used in general in my country are: 

• Facebook 
• WhatsApp (as social App and chat) 
• Messenger Facebook (like chat) 
• Instagram 
• Twitter 

 
Social mediums used for job-search: LinkedIn 
 
Expert 2: 

• Linkedin (job) 
• Face4Job 
• Experteer (job) 
• Jobyourlife (job) 
• Facebook 
• Twitter 

 
Expert 3: 
Mainly: Facebook Twitter and Linkedin. 
4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
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Expert 1: 
To show yourself: 

• Open his/her own website with an indexed and clean domain, preferably developed 
with a Wordpress platform, and connected to your updated Linkedin profile  
 

To learn about new job opportunities: 
• Consultation of the job offers on Linkedin 
• Activation of the “follow” on the Twitter profiles of employment agencies and job-

offers profiles 
• Activation of the button “like” on Facebook pages of: information services, 

Universities, 
Research, employment agencies and employment centers, so to be 
updated about new job offer. 

• Activation of the RSS feed on the portals of employment agencies / portals of 
employment centers, so you can be updated on any new job offer. 

• Subscription to the newsletter of the job offers portals to be updated on open 
positions and then submit the application. 

 
Expert 2: 

• Linkedin 
• infojobs 
• monster 
• Face4job 

 
Expert 3: 
Linkedin is the most professional one. 
There are other online tools that could help to build a CV but not “social”. 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
 
Expert 1: 

• Linkedin 
• Job offers web site and job-search portals (jobscareer, monster, Ialweb, Indeed, 

Trovit ...) 
 
in Italy it is not possible to find 5 example 
 
All other social channels (Facebook, Instagram, Twitter, Google+, Foursquare, Flickr, 
YouTube...) are used for socialization purposes and creation of networks in the 
cyberspace, virtual reality, and not for job-search. 
 
Expert 2: 
Most used: Linkedin-Twitter-Facebook  
Not very used: Experteer e Face4Job 
 
Expert 3: 

• Facebook is the most used social media 
• Linkedin and Twitter the most effective 
• Instagram and the social media related to the images/photos are growing in the job 

research area, but they are still at the beginning of their activity.  
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How do you combine this social media with other tools (as the created by platforms like 
infojobs or others)? 
 
Expert 1: 
In the third millennium it is necessary to be present on the network to find job 
opportunities or to be able to offer a job position. The platforms should, however, be able 
to ensure a more engaging and personalized experience to the user, creating their own 
App that will enable the user to directly interact with companies offering work and allow 
them to receive updates via Push notifications in real time. 
 
Social media for job search should be able to relate company and candidate: 

• Through tools on the user mobile device  
• Through the activation of a dedicated chat 
• Through the use of Skype or viber on the candidate‘s mobile devices  
• Through the access to a reserved section with the ability to view an updated cv 

 
Expert 2: 
Both social and platforms, constitute a "showcase" for analyzing market research and 
receive information on the professions which are in-demand. 
 
Expert 3: 
The social tool is addressed to the general public and give visibility while platform makes 
a more precise matching. A strong integration between social media and platform is 
possible: the company advertises the vacancy to the wider audience through the social 
media and vice versa the broad public can get in touch with ads. From the social to the 
platform which then enables more precise matching. For example taking into account 
more variables, allowing a more refined selection. 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
 
Expert 1: 

• More control over the fairness of ads running on Linkedin to avoid the companies 
post false job offers: each time a user submits his/her application became 
automatically a “follower” of the company on the page of that company on 
Linkedin. For the company it is cheaper to pay the platform to sponsor a job advert 
rather than make a followers campaign for its page (question: how many false ads 
exists to attract followers to the company’s page and then reach them easily with a 
commercial communication?) 

• Remove the “false” references: who is connected to your Linkedin profile can 
confirm your skills and competences even he/she doesn’t have any proof about 
your actual work (so to be reciprocated). 

• The ability to relate company and candidate, even if for only for a first interview on 
Skype, Viber or other web chat 

• The creation of dedicated App to install on mobile devices for users looking for a 
job in order to update them continuously with push notifications in real time 

• FREE training webinars, which offer a sort of virtual certification to add to the 
qualifications of each candidate 

 
Expert 2: 
The social network should gain more credibility, reliability and quality concerning the 
shared information. At the local level should be increased the sharing of all information 
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about job opportunities. 
 
Expert 3: 

• Education for a responsible use of the social media: often the personal level is 
confused with the professional one, reflecting in a negative job selection. 

•  Development of social skills and their potential: learn how to use the social and 
how to exploit their full potential. Linkedin for example is often used in a traditional 
way, using a really small part of the instrument. 

• Distinguish the specificities of the social media: LinkedIn is more professional while 
others are better for personal purposes. 

• Accustomed small-medium enterprises to use them to qualify their recruitment 
projects 

 
ð Therefore it is necessary to develop and work on the use of social media on 

both sides: companies and candidates 
7.) How do employers reach out to potential employers? 
 
Expert 1: 

• Replying to a job advertising on Linkedin 
• Sending a message in mail (on Linkedin, not for free and limited use) 
• Directly by filling the form "work with us" on the company portal 
• Through the job offers portals  
• Through the employment agencies (offline only) 

 
Expert 2: 

• Personally contacting the company or job agency which placed the job offer in the 
digital platform 

• Using company newsletters 
• Create a specific cover letter (depending on the sector and tasks to be performed) 

for the skills that the company may require 
• Use the “work with us” area in companies sites 

 
Expert 3: 

• Spontaneous applications: the paper CVs often are not considered as real and 
potential pool of selection by companies 

• Responding to job offers through traditional channels (employment agencies, 
job centers, etc.) 

• Database of job offers - platforms 
• For students participating in the carrier days and events  
• Through the activation of the network of relationships in both directions: 

company for recruiting, worker to apply ( especially in Italy)  
 
Method to increase: first contact with the company not to proceed immediately to a 
contract of employment, but establishing a relationship of stage, training or 
apprenticeship. Gradually, the relationship between employer and employee becoming 
tighter and more binding. Company and worker become each other resource. It is rarely 
practiced in our country. Causes: lack of knowledge of these forms of contract, and 
excessive bureaucracy. 
8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 



Page 23 of 55          

Expert 1: 
Today employers for big and structured companies (Enterprise) know the importance of 
these new tools: they already have competent social recruiters in order to make a specific 
search and evaluate the potential human resources fitting to their open positions. SMEs, 
instead, still use their relationship network or the employment agencies located in the 
area. 
 
Expert 2: 
Employment agencies and recruiting companies have awareness about the potential of 
social media: they use these tools to advertise vacancies and recruit candidates. 
In small and medium sized companies, such instruments are not adopted due to a lack of 
resources able to use social technology and to exploit them for the company purposes. 
 
Expert 3: 
Employers are not sufficiently aware and make a limited use of this instrument.  

• Small and medium enterprise: they use them rarely and badly. Often the vacancies 
are drawn without showing the necessary skills and the title became more 
important than the real job experience. The platforms do not allow to detailing the 
profile because the candidate is forced to adapt it to strict and predefined criteria. 
On the other hand the social media has a structure hyper subjective and therefore 
the profile is difficult to assess => the risk it is to speak different languages 
(excessive technicality or vice versa). 

• Big enterprises: They use them more and more. 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
It would be necessary to train high school students to build a web reputation in line with 
his/her professional expectations. Educate them to an intelligent use of social media and 
platforms as Linkedin, using a smart communication for the formation of their digital 
identity. 
 
Expert 2: 
It is necessary theoretical and practical trainings, both for employers and candidates. 
Training should aim to help people to understand the utility and the purposes of these 
instruments. 
For employers would be helpful to understand how to use social media to disseminate 
proposals and offers and to retrieve information and potential candidates. 
Candidates who look for a job, need to be trained on how to enter your data and how to 
search for a job opportunity. Very often, the social are not addressed to a correct job 
search related to their professional profile. 
 
Expert 3: 
It would be useful to know the specifics of the different social available, in any case 
sector-specific social media missed.  Another problem on which it would be necessary to 
give adequate preparation concern technical language and the English vocabulary used 
in the profiles (especially social). The problem is underestimated: the English vocabulary 
and titles are used improperly. There is no connection between them and the Italian 
system (ex: account / area manager corresponds to "seller" in Italian but we often confuse 
it with other role and profile). Difficulties between Anglophone terminology and the Italian 
system of skills. 
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10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 

• The subscription and creation of an account on job-search portals (jobscareer, 
monster, 
Ialweb, Indeed,Trovit..) 

• Filling the web-form directly on the portals of the companies in the "works with us" 
page or "open positions" space. 

• Subscribing to Linkedin and sending the application in response to a job offer 
• The subscription to the newsletter of the job-portals: you are updated on 

open positions and then send your application 
• The registration in the employment agencies located throughout the area. 

 
Expert 2: 
Digital platforms and websites such as Infojobs, Monster, Indeed, Subito.it, Subito.it. 
Young people ask to employment agencies to present their curriculum and obtain 
information about job opportunities in the home area. 
 
Expert 3: 

• Linkedin 
• Facebook 
• Twitter 

 
Among young people the trend is shifting to the mobile technology. Young people 
increasingly digital and mobile tools, especially via smartphone (such as apps). 
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 
Same answer to question 5 
 
Expert 2: 
To this purpose the social at the moment most widely used is LinkedIn 
 
Expert 3: 
Linkedin is the most complete because the work experiences are shown. On Facebook it 
is mentioned the workplace but there are no details. Twitter does not provide any special 
space for skills and labor in general. Instagram is becoming more and more interesting: 
through the image the candidate can propose aspects of his/her skills and abilities 
effectively. 
12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
The prospects are to foster more and more an immediate and accurate access to the 
employment, and to encourage the match between the company's expectations and the 
skills of the ideal candidate using all the tools that technology offers available today, both 
in digital and mobile technology. 
Expert 2: 
Social media for the job search, can grow and be disseminated when candidates and 
employers will be trained at theoretical and practical level, and of their potential 
Expert 3: 
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Bright future: the main tool for recruiting, especially for high profiles and in big companies. 
For the small and medium business can be a very useful tool for recruitment. 
Another key point which need to be look carefully: the capacity of the institutional system 
to use social tools for work- research. It seems that the Government is incapable of 
equipping itself with shared instruments such as social media for job-search. Public 
administration is oriented to an online information system, virtualizing the door of 
employment centers, but not enhancing social media (more in some Italian regions than 
in others).It is missing a strategy for the public employment services that enhances the 
social tools, both for young people and for organizations => focal point => handicap in 
service quality. 
 

4.3.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN ITALY 
 
Current practices in Italy: 

• Unemployed people search job mainly with help of the employment agencies and 
job centres; and with subscription and creation of an account on job-search portals 
(jobs career, monster, Ialweb, Indeed,Trovit..). LinkedIn in recent years is growing. 

• With low-skilled profiles, the main instrument for work research is based on the 
relational network; for the most qualified profiles there are more formal and 
structured channels, as LinkedIn. 

• Among young people the trend is shifting to the mobile technology. 
• Employers are not sufficiently aware and make a limited use of this instrument. 
• Big enterprises are more and more using social media to find employees, small and 

medium enterprises use them rarely and badly. 
• Social media gives visibility: the companies researched profiles are published on 

Facebook, Linkedin and Twitter, social media is becoming a showcase and a 
channel of self-candidature and recruitment. 

• Most important tools for job search in Italy are: Linkedin, Face4Job, Experteer, 
Jobyourlife, Facebook and Twitter. 

• Most useful platform for self-presentation and professional content is LinkedIn. 
 
Training needs: 

• free training webinars, which offer a sort of virtual certification to add to the 
qualifications of each candidate, 

• train high school students to build a web reputation in line with his/her professional 
expectations; educate them to an intelligent use of social media and platforms as 
Linkedin, using a smart communication for the formation of their digital identity, 

• theoretical and practical trainings, both for employers and candidates; training 
should aim to help people to understand the utility and the purposes of these 
instruments, 

• for employers it would be helpful to understand how to use social media to 
disseminate proposals and offers and to retrieve information and potential 
candidates, 

• candidates who look for a job, need to be trained on how to enter your data and how 
to search for a job opportunity, 

• it would be useful to know the specifics of the different social available, in any case 
sector-specific social media missed, 

• technical language and the English vocabulary used in the profiles. 
 
Future of the social media: 
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• The future is bright: social media will become the main tool for recruiting, especially 
for high 

 profiles and in big companies and will become very useful tool for recruitment for the small 
and medium business. 

• The social network should gain more credibility, reliability and quality concerning the 
shared information. 
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4.4. NORTHERN IRELAND (UK) 

 
4.4.1. EXPERTS 

 Name and 
surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Danny Lyttle North West Regional 
College 

Careers 
Adviser 

Career portal/agency 
manager, career adviser 

2 Lynn 
Jennings 

talentsocial Owner/ 
Consultant 

Career portal/agency 
manager, career adviser 
 

3 Ryan Willams Connected Talent UK CEO  Labor market expert – 
CEO of  a recruitment 
agency 
 

4 William Coyle Trust Caring & Nursing 
Agency/North West 
Care 

Ex-Director Career portal/agency 
manager, career adviser 
HR management for big 
companies 
Services Design Delivery 
and evaluation 

 
4.4.2. ANSWERS 

1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1: 
Traditional methods mainly used; newspapers (Belfast Telegraph, Irish News) recruitment 
agencies, and websites (indeed.com, NIjobs.com). Although increasing use of social 
media (Linkedin). 
 
Expert 2: 
There are a range of ways that job search are done, including: 

• Local and national newspapers 
• Government job offices 
• Websites 
• Social media 
• Recruitment agencies. 

 
This is a mix of old and new methods. 
 
Expert 3: 
Connected Talent was founded by four business owners and entrepreneurs from across 
Northern Ireland frustrated by the poor quality of offering and service from traditional 
recruitment agencies across the Irish and UK markets. The team of investors has created 
a quality focused business which offers a number of integrated talent services providing a 
high touch approach which puts the client at the centre of the process. With offices in 
Belfast and Derry/Londonderry and with further support from an established Sourcing 
Centre the business segments the client relationship and candidate management process 
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to ensure our sourcing model and client management approach is best in class. 
 
Expert 4: 
on line portals such as NHS PASA, EU Tenders, Central services agency 
2.) What are the existing practices using social media or other digitals tools regarding 
the job search? 
 
Expert 1: 
Employers screening potential employees using Linkedin, Facebook, Twitter, Instagram, 
YouTube. Potential employees making use of such sites to market themselves to future 
employers. 
 
Expert 2: 
There are some organizations, especially in the public sector, which use “traditional” 
methods, where jobs are advertised in newspapers, government employment offices and 
company websites.  Where there is high volume recruitment and especially for technical 
and creative posts, there is an increasing use of social media to recruit. Companies who 
use social media will search through LinkedIn, using key words.  Where “interesting” 
potential candidates are found companies often follow up by looking at a person’s digital 
footprint.  This will mean that they will also look at a person’s: 

• Facebook content, at their professional and social backgrounds and histories.   
• Twitter presence – use professional email address if you want to be found 
• Instagram – in particular where the profession works with visual products or 

services 
• Employers are often interested in looking if a potential employee has a professional 

or social blog. 
 
Expert 3: 
The company uses the following social media tools 

• Linkedin for mid-senior level recruitment  
• Facebook for Entry level recruitment e.g. care workers – Facebook mainly – 

community aspect of it  
• Instagram  for recruitment of the seasonal workers e.g. in retail 
• Twitter – for recruitment of mainly IT professionals 
• Periscope - for recruitment of mainly IT professionals 

 
Expert 4: 
As above 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 

• Linkedin 
• Facebook 
• Twitter 
• Blogs 

 
Expert 2: 
LinkedIn, Facebook, Instagram, Blogging, Instagram 
 
Expert 3: 
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See question 2 
 
Expert 4: 
(A little vague this question, which stage does it refer to, is it: 

• the creation of the role, job spec, job description stage 
• the advertising of the job 
• the recruitment stage the selection stage) 

 
We worked mainly on the first three (Creation of the job role/ advertising / recruitment) 
and would have oved to have had Facebook and twitter years ago. But their fees are 
climbing now and I can foresee companies fighting for space between each other on 
these platforms in future. Whoever pays the most the better their placings, Google SEO 
etc are also good. 
 
4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
 
Expert 1: 
I use Linkedin. This is the most well known in my region. I advise all clients to have a 
strong and appropriate profile on Linkedin. I have known former colleagues to have been 
successful in job hunting using this technique. 
 
Expert 2: 
LinkedIn, Facebook, Instagram, Blogging, Instagram 
 
Expert 3: 
CEO has Linkedin profile 
 
Expert 4: 

• Facebook is quids in at the moment,  
• Twitter and NHS  
• PASA  
• Own website 

 
I have helped Paul Murray set up his agency portal at Foyle Language School and its 
already out of date as a vehicle. 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
 
Expert 1: 
Appropriate: Linkedin, Twitter, Facebook – common and used, increasingly more now. 
Not used: Google + and Blogs (although not exclusively) 
 
Expert 2: 
All of the tools listed in answers 3 and 4 are used and are appropriate. 
 
Expert 3: 
Connected Talent mentor job seekers and students regarding the appropriate use of 
social media platforms – the use of Linked in and the use of Facebook. The company 
uses these tools in their own recruitment. Recently, 4 interns out of 10 could not be hired 
because of Facebook profiles 
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The company would not use social media tools such as  Whatsapp 
 
Expert 4: 
Not used but should beat various stages in (3) – personality profiling for health & social 
care. Portal search engines such as JobsNI,will probably move to more specialist role 
advertising as Facebook and so on take over the general roles within fields. For example, 
on line Magazines such as Civvy Street are useless for most of NI 
 
How do you combine this social media with other tools (as the created by platforms like 
infojobs or others)? 
 
Expert 1: 
I advise all clients to use all tools open to their disposal when job hunting and also, more 
importantly, when preparing for the job market. Have something to tell employers and 
then tell them in the appropriate way. 
 
Expert 2: 
Anything that is useful is being used by some employers and employees.  As note in 
question 1 above there are still some employers who are very traditional in their approach 
ad simply use newspaper adverts/company websites or job agencies.  The agencies tend 
to have databases of candidates, but if they don’t find a suitable candidate will then try 
website and social media.  The view is that whilst there are people who are looking for 
jobs there are others who may not be looking but should they notice an interesting job 
may begin to look. 
 
Expert 3: 
The CEO thinks that passive recruitment through traditional passive web job board sites 
such as Recruitni http://www.recruitni.com/ are not particularly effective.  
 
Expert 4: 
In the private sector this has created a job where this is the sole function for one person in 
the organization, managing all the companies on line content for all its platforms, for 
example, a friend of mine manages all the traffic, the webpages and social media 
platforms for Clinicalhypnosis.ie, it pays him £1000 + a month just for one business. The 
problem is many companies are moving away from providing as many access points as 
possible on line to one or two only which they have found are the strongest. Sadly as you 
know “word of mouth” on Facebook is probably the best advert you can get… 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
 
Expert 1: 
Preparing my clients (FE & HE College). A large percentage of students are unaware of 
the pitfalls of a poor social media presence. They are equally unaware of the benefits of a 
strong and properly directed professional social media account. This strong presence 
can’t be generated over night. 
 
Expert 2: 
Here are some of the big challenges: 

• Begin by realizing that you need to be findable online, in the first place 
• Details need to be kept up-to-date 
• Be tenacious about providing lots of detail, in the right places, using the right key 
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words, making contact with lots of the right people 
• realize how important their digital history is and to start considering this from as 

early as possible 
• get trusted associates to recommend you 

 
Expert 3: 
The CEO thinks that passive recruitment through traditional passive web job board sites 
such as Recruitni http://www.recruitni.com/ are not particularly effective.  
 
Expert 4: 
The biggest challenge is we only look for a job when we really want one so how do you 
head hunt on line….using social media? This I think will be the biggest challenge. Linked 
in has become so loaded few actually use it for more than just connecting with other 
unless they need that job. 
7.) How do employers reach out to potential employers? 
 
Expert 1: 

• Website 
• Advertising 
• Sponsorship 
• Careers / Job Fairs 
• Recruitment Agencies 

 
Expert 2: 

• Through agencies such as hers 
• By searching themselves, on LinkedIn, the web in general, then Facebook. 
• Through online communities associated with a particular profession in which they 

are seeking to recruit. 
 
Expert 3: 

• 1st port of call is usually Linkedin 
• Recruitment agency 

 
Expert 4: 

• Should this be” employees” 
• Linked in – etc. NHS pasa 

8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 
Expert 1: 
Employers are using social media more and more. Using social media will become 
increasingly important for employers. Employers will use social media to screen potential 
employees for their qualifications and their personality / social habits. 
 
Expert 2: 
Some employees are aware by being very active online.  In other cases they are advised 
by: 

• Friends and colleagues who are active on social media 
• Recruitment agencies 
• Their College or university, as part of employability training 
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Expert 3: 
IT employers are more aware of how to attract talent. However even companies like  
Microsoft and BA have not been innovative enough No dead social media 
 
Expert 4: 
All private agencies have been using On line cv s for years and scanned copies of quals 
etc, this is probably too big an area for this question to cover and may need refined 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
I and my colleagues give information, advice and guidance to our students as to the 
importance of appropriate social media use and presence in relation to job searching. 
 
Expert 2: 
Training is quite limited, although in Northern Ireland training on LinkedIn is getting a 
much higher profile, with quite a few providers in Belfast.  There are a number of 
providers of face-to-face training, along with online, such as Lynda.com. For young 
people in education training is quite limited.  In schools and Colleges job search is very 
traditional, whilst universities are much more likely to promote the use of such tools as 
LinkedIn. 
 
Expert 3: 
Company trains staff to recognize market needs e.g. Under 25 are not big fans  of 
Facebook 
 
Expert 4: 
Not sure 
10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 
Young people traditionally use Websites (Indeed.com, nijobs.com). 
 
Expert 2: 

• LinkedIn 
• Web searching 

 
Expert 3: / 
 
Expert 4: 
Linkedin Facebook Jobs  
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 
Linkedin 
 
Expert 2: 
Some people use their LinkedIn profile to list experiences and projects.  This isn’t usually 
young people who are seeking first jobs, but people who are already in a job and want to 
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move on.  
 
Expert 3: 
Linkedin  
 
Expert 4: / 
12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
The use of social media in job searching will, in my opinion, grow exponentially in the 
near future. It has become popular with employers to both screen candidates but also to 
reach out to the most appealing employees. Young people (my clients) need to consider 
the potential benefits of a] having a story to tell an employer (qualifications & 
employability skills) and b] an appropriate presence on social media to best market 
themselves. 
 
Expert 2: 
Lynn sees a great future in using social media to both find jobs and find employees.  For 
this reason she recommends that young people at school or in training create an online 
profile as early as possible, with a view to that being used in future by prospective 
employers.  She recommends careful thought about what is out there for a person and 
believes that people need to very careful about how much of their social lives they report 
online.  Her website has excellent tips on using the main social media tools for job 
searching.  
At present she doesn’t do much with video but can see that it has big potential for the 
future. 
 
Expert 3: 
More complex and a huge amount of so-called experts. Linkedin a great tool but not a 
recruiter – need the professional recruiter. Development of the gamification of 
recruitment.  Users include the Marriott Hotel and Allen Overy  
 
Expert 4: / 
 

4.4.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN NORTHERN IRELAND 
(UK) 

 
Current practices in Northern Ireland (UK): 

• There are many ways that job search is done, including: local and national 
newspapers, government job offices, websites, social media, recruitment agencies. 
Use of social media (LinkeIn) is increasing. 

• Employers screening potential employees using Linkedin, Facebook, Twitter, 
Instagram, YouTube. Potential employees use such sites to market themselves to 
future employers. 

• Employers are often interested in looking if a potential employee has a professional 
or social blog. They also look at a person’s: Facebook content, at their professional 
and social backgrounds and histories, Twitter presence, Instagram – in particular 
where the profession works with visual products or services. 

• A large percentage of young people are unaware of the pitfalls of a poor social 
media presence and equally of the benefits of a strong and properly directed 
professional social media account. 
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• Employers are using social media more and more, they will also use social media to 
screen potential employees for their qualifications and their personality/ social 
habits. 

 
Training needs: 
Existing training is limited, but needs are recognised: 

• company’s should train staff to recognize market needs  
• importance of appropriate social media use and presence in relation to job 

searching. 
 
Future of the social media: 

• The use of social media in job searching will grow exponentially in the near future. 
• It will become popular with employers to both screen candidates but also to reach 

out to the most appealing employees. 
• Job searchers are forgetting the importance of telling their story and marketing to 

the potential employers. 
• Young people at school or in training should create an online profile as early as 

possible and  
they should have a strong and appropriate profile on LinkedIn. 

• LinkedIn is a great tool but not a recruiter – need for the professional recruiter. 
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4.5. SLOVENIA 

 
4.5.1. EXPERTS 

 Name and 
surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Vida Lerš Employment Service of 
Slovenia 

Senior 
Consultant I 

Career adviser 

2 Tomislav 
Rozman 

BICERO Ltd. Manager Expert/manager involved 
in similar social media use 
related projects 

3 Manja Zorko Youth council of 
Slovenia 

Associate 
practitioner 

Labour market expert 

4 Barbara 
Gogala 

The Employment 
Office of Slovenia 

Co-ordinator 
of Lifelong 
Career 
Orientation 

Career adviser 

5 Želimir 
Pavlovič 

AGADO d.o.o.   Human 
Resources 
Manager 

Labor market expert 

 
4.5.2. ANSWERS 

1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1: 
In Slovenia, job search is performed in many different ways. The unemployment is huge, 
and, consequentially, there are no strict rules as to how conduct a quality job search. In 
Podravje region (i.e. Maribor, Slovenska Bistrica, Ptuj and their greater surroundings) 
probably, the majority of job search and subsequent employment is done on the basis of 
personal acquaintances because the region is very small and therefore, social and 
personal networks are strongly intertwined. Apart from that, there are vast differences and 
discrepancies in the labour market. On one hand, there are large numbers of unemployed 
people without the necessary experience and needed knowledge, who are often the 
desired target of potential employers. Yet, on the other hand, there are many job seekers 
with academic levels of education who are without any suitable (practical) experience 
that, for them, is also extremely hard to obtain. 
 
Expert 2: 
In most cases, the job seekers send written presentation – usually their CV with some 
form of cover letter (jop application, job offer, or some other expression).  The relevant 
documentation is often send by e-mail. Frequently, the job search in recent times includes 
informal networking that is many times concluded by formal application. Probably we 
could imply that, in recent years, the Europass has established itself as some kind of 
standard form. Generally, the new trend could also be described as strong aspiration to 
stand out with as individually original CVs as possible.  
 
Expert 3: 
Job search is usually performed as follows: 
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• via local and foreign jobsearch websites, such as: the Employment Office of 
Slovenia website, , Mojedelo.com, Adecco, Agencija M servis, Atama, careerjet.si, 
CollegeGrad, Cerca lavoro.com, Dela.si, Hill International, Idejnik.si, Iščem-
delo.com, Kadis, Manpower, Moje delo.com, MojaZaposlitev.si, Mojapriloznost.si, 
najZaposlitev.si, Profil, Stepstone, Trenkwalder, Trummer, Xpress Job, Zaposlim 
delodajalca, Zaposlitev.info, Zaposlitev.net, Zaposlitev.ws 

• via different websites of various state ministries, public offices and agencies 
• via webpages of numerous companies and organisations 
• via webpages and student services 
• via Facebook portal 

 
The following organisations are also actively involved: Employment Office, Jamstvo za 
mlade, Zaposlovanje pedagogov, Mladi učitelj, Moje delo, najZaposlitev.si, 
mojaZaposlitev.si, zaposlitev1a, Moja Kariera, Kariera Slovenija, Zaposlitev.net, Atama 
Agencija za zaposlovanje (only some items are listed); 
 
Via different kinds of media and newspaper advertising, radio advertisements: job and 
employment events/fairs etc.: Jamstvo za mlade, Zaposlovanje pedagogov, Mladi učitelj, 
Moje delo, najZaposlitev.si, mojaZaposlitev.si, zaposlitev1a, Moja Kariera, Kariera 
Slovenija, Zaposlitev.net, Atama Agencija za zaposlovanje (only some items are listed); 

• by the employment counsellor at the Employment office on the basis of individual 
employment plan 

• via advertisements at the local labour offices 
• via advertisements put on the advertisement boards inside different education 

institutes and companies 
• via personal social networks 
• via LinkedIN portal 

 
The specific phenomenon in our country are high levels of youth population who, 
immediately after concluded education, sign up into the base of unemployed persons. 
However, at the same time they look for potential employment via informal social 
networks/connections and via various forms of student work, as volunteers and workers in 
youth organisations. 
 
Expert 4: 
There are 3 ways to search for a job: 

1. Passive use of public, state employment services (web portals, live meetings with 
consultants at Agency for employment) – search for existing published jobs 

2. Use of personal networks 
3. (on the rise) Active use of web services and social media for self-promotion 

 
I think the job search via social media is on the rise. It has many advantages: employers 
can choose between larger pool of potential candidates and employees can actively 
shape their media presence and offer their unique skills. 
 
Expert 5: 
Job search is provided by the Employment Service of Slovenia (openly published paper 
lists of vacancies, vacancies published on the Employment Office website), by the 
existing job search portals (e.g. mojedelo.com etc.), by social networks, by personal 
contacts with the potential employers and by networking itself. 
2.) What are the existing practices using social media or other digitals tools regarding 
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the job search? 
 
Expert 1: 

• Facebook (advertising of vacancies, presentation of job seekers), 
• LinkedIn (above all, it is useful to provide an overview of job seeker's work 

experience and other skills). 
 
Expert 2: 
Frequent use of job search portals like Mojedelo.com, Poiscidelo.si, eSvetovanja and 
Spletisvojokariero.si. Limited use of LinkedIn profiles, above all in the fields of ICT, 
telecommunications and management, individual innovative cases where potential job 
seekers create their own web pages with the purpose of self-promotion. 
Rare cases of video presentations. 
As for FB and Twitter I lack deeper insight. However, the Employment Office suggests for 
job seekers to arrange their profiles in such a way that their public image easily conveys 
an air of motivation and reliability. 
 
Expert 3: 
The examples are listed in the above mentioned answer. 
 
Expert 4: 

• Employers publish job description on LinkedIn, their connections share 
announcement and it reaches potential candidates 

• Employees present themselves on LinkedIn with resume, skills, expertise, 
experiences and past work. Candidates have an opportunity to stand out using 
multimedia form of presentation 

• For researchers: Academic and research institutions regularly publish open 
positions on www.ResearchGate.net  

• Researchers can publish their articles on ResearchGate and improve their chance 
for job invitation 

 
Expert 5: 
Facebook, Twitter, LinkedIn, Google+ employment portals, webpages of agencies and 
companies, website of the Employment office of Slovenia, Eures website. 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 

• Facebook 
• LinkedIn 
• Instagram 

 
Expert 2: 
The LinkedIn is the most frequent digital tool for job search. The rest is already described 
above 
 
Expert 3: 
Most frequently used are Facebook, Twitter, LinkedIn. 
 
Expert 4: 

• LinkedIn 
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• Facebook 
 
Expert 5: 
LinkedIn, Facebook, Twitter, Google+ 
4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
 
Expert 1: 
Self-presentation: LinkedIn, Information on vacancies and job profiles: Website of the 
Employment Office of Slovenia, CIPS (Centre for Information and Career Counselling), 
Presentation of professional content: Individually designed website 
 
Expert 2: 
Self-presentation: LinkedIn. Search of information regarding different job profiles and 
demonstration of the professional content: eSvetovanje ZRSZ, Spletisvojokariero, 
Mojaizbira 
 
Expert 3: 
In order to give a good self-presentation, probably one should use LinkedIN, although it is 
also important, how we manage to presents ourselves on other personal accounts 
(Facebook, Twitter), because our potential employers often check these profiles, too. For 
additional information on different types of jobs/occupations, and professional content in 
the data basis of CIPS (Centre for Information and Career Counselling 
(http://www.ess.gov.si/ncips/cips/opisi_poklicev) and on the website Moja Izbira 
(http://www.mojaizbira.si/vsebina/poklici.htm) 
 
Expert 4: 

• LinkedIn: resume, skills, recommendations, network, projects 
• ReseachGate, Academia.edu, Mendeley : publications 
• Slideshare: Summary of publications, presentations 
• PREZI: for animated presentations 

 
Expert 5: 
LinkedIn 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
 
Expert 1: 
Facebook – for job search and also for personal purposes 
 
Expert 2: 
Job search: Linked in 
Personal purposes: FB, Twitter, Instagram, Pinterest 
 
Expert 3: 

• Linked in 
Used: 

• Facebook 
Not used: 

• Twitter 
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Expert 4: 
Not aware of any (Don’t quite understand the question) 
 
Expert 5: / 
 
How do you combine this social media with other tools (as the created by platforms like 
infojobs or others)? 
 
Expert 1: 
Facebook – by regular check of the existing relevant profiles. 
 
Expert 2: / 
 
Expert 3: 
Easier dissemination of information via networks that are most frequently used by 
younger people. The young do not visit the labour offices and check the printed 
advertisements pinned on job advertising boards. Ever since the establishment of 
specially related website on its homepage with the description of all measures from 
Guarantees offered to young people, they can faster and easier  access the information 
that are sometimes unknown even to their councellors at the employment office, The 
Employment Office adapted a user-friendly access also by design of special Facebook 
profile that is regularly updated and has all the relevant information on new employment 
advertisements and tender bids published by the Employment Office on its website. 
Thereafter, social networks are very useful in connection with other tools for 
dissemination of data found on other media and platforms.  
 
Expert 4: 
Linking my LinkedIn resume from other sites 
 
Expert 5: 
By the help of social networks one can successfully disseminate any information about 
oneself, including one’s digital CV or digital presentation designed by the help of 
platforms. This way one can achieve bigger and broader target group. 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
 
Expert 1: 

• Actual usefulness and competences of social networking. 
 
Expert 2: 
Translation into the Slovene language. Personal data – what is supposed to get published 
and what should remain private. Possibility of data abuse or misuse for different 
promotions, commercials, recruitment… Demanding and long instructions that users do 
not (have patience to) read. 
CV templates that users do not make original / or individual, thereby losing opportunity to 
stand out among other (similar) job seekers. Matching between demand and supply 
(criteria, algorithms for search of matching profiles). Demanding code systems that slow 
down the application functioning. 
 
Expert 3: 

• Regularly updated information 
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• Short and concisely formed information (nobody likes to read long texts, 
particularly not the young population) 

• Graphically designed publications 
• Geographically targeted publications 
• Publications targeted according to different age and interest groups 

 
Expert 4: 

• How to prepare distinguished personal presentation 
• How to build network and not to be pushy 
• How to reach jobs which are not published on social media? 

 
Expert 5: 
Appropriate demonstration and evaluation of individual's competences, greater emphasis 
on the suitable presentation of the competences. 
7.) How do employers reach out to potential employers? 
 
Expert 1: 

• by the advertising of vacancies at the Employment Office, 
• by the advertising of vacancies on the individual webpages (companies, 

entrepreneurs, self-presentations etc.) 
• by the advertising on Facebook 

 
Expert 2: 

• Publication of vacancies, 
• Publication on their websites 
• Publications in the media 
• Job/Employment fairs 
• Job search portals 
• Social networks 

 
Expert 3: 

• Advertisements in the established media 
• Advertisements on job portals 
• Career events/shows 
• Cooperation with career centres 
• Company scholarship 

 
Expert 4: 

• A good example is ResearchGate: it offers you jobs related to your publications 
via email: 
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• Or LinkedIn: 
• 1st: you define your wishes: location, company size …: 

 

 
 
 

 

 
• 2nd: LinkedIn shows the jobs you might be interested in: 
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.. and jobs in your network: 
 

 
 
Expert 5: 

• By the innovative presentation of the company. 
• By the constant activity and recognition among other digital sources. 
• By disseminating the generally positive, good opinion regarding company (via oral 

recommendations and other sources). 
8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 
Expert 1: 
Some employers (especially with foreign ownership and/or origin, plus with well-
established application of ICT) encourage a very extensive use of social networks. 
Smaller companies with somewhat limited possibilities of ICT use do not place such a 
great emphasis on its effects. 
 
Expert 2: 
I wouldn’t know. 
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Expert 3: 
The employers are quite well aware of social networks, especially in services and 
commercial industry. Above all, the networks are the means of checking the potential 
employees; however, at the same time they know very well that by social networks they 
can reach particularly towards young people who possess enough IT skills and 
competences together with sufficient digital literacy that is very important in the 
contemporary business environment. I myself cannot estimate the scope of their use, as 
we do not possess that kind of data. 
 
Expert 4: 
Personally, I would use only social media tools + personal network for candidates search. 
If a person has a polished LinkedIn profile, he /she gives an impression of serious job 
candidate. Online resume tells a lot about the person ability to present him/herself. 
 
Expert 5: 
Certain companies seem to become ever more aware of the social media impact and the 
impact of other digital tools, because they are establishing themselves as an important 
pro-active tool of job search. However, many of the business companies are still unaware 
of the great potential that internet services can offer in this area. 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
Yes, I think that the needs are definitely present. The job seekers should definitely be 
informed on the possibilities of social networks' use related to the purposes of job search. 
I also suggest that employers should be educated concerning the proper search of data in 
social networks.  
 
Expert 2: 
Firstly, they have to believe that the invested effort really does pay. Furthermore, they 
need relevant information on safety of their data in the internet, about their public image 
they try to design with all possible social networks. Therefore, they need to choose proper 
strategies of their public image presentation, they have to decide on the right content of 
their profiles, choose the appropriate form to contact their employees, and be present and 
persistent. 
 
Expert 3: 
Young people are very skilful with regard to social networks use. Through them, they 
communicate with their friends. They are also very fast to learn the use of new functions, 
additions, applications etc. Of course, this pattern changes when they seek for any 
professional/expert information or employment. Hence, if the other population is more 
interested in functioning of social networks, the younger people are more focused on 
training in ways of finding useful information, presentation on social networks (particularly 
about what NOT to publish on them), and how to communicate with potential employers 
via social networks. 
The needs for education are visible as well at LinkedIN, because many users are not 
familiar with all possibilities offered by that tool regarding search for employers and 
business partners. 
 
Expert 4: 
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There are already some trainings how to use LinkedIn to increase sales 
(http://openit.si/izobrazevanje/kako-prodati-vec-z-linkedinom ). But, there is a lack of 
trainings for job-searchers.  
 
Expert 5: 
The needs for this kind of training are predominantly present among the younger 
generation of job seekers that are more or less familiar with social networks, but use than 
for other purposes. Similar needs are also noticeable in middle-aged generation (about 
35+ of age) that suffers from some disadvantages regarding digital literacy, but is, 
nevertheless, very much aware of its importance. Last but not least, this kind of training is 
not very appealing for people aged 50+ who fail to see any advantage in use of digital 
service and rather stick to the 'traditional' ways of job search. 
10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 

• LinkedIn, 
• Facebook, 
• Official website of the Employment Office of Slovenia 

 
Expert 2: 
Job search portals, LinkedIn, their originally designed webpages, Instagram, Kickstarter 
(by young entrepreneurs) and similar platforms. 
 
Expert 3: 
Facebook, LinkedIN, web portals intended for job search and employment. 
 
Expert 4: 
Public services and portals: 
www.poiscidelo.si 
 
And unofficial: FB, LinkedIn 
 
Expert 5: 
LinkedIn, Digital CV (mostly Europass template) and portfolio 
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 

• LinkedIn, 
• Facebook, 
• Official website of the Employment Office of Slovenia 

 
Expert 2: 
LinkedIn 
 
Expert 3: 
LinkedIN 
 
Expert 4: 

• LinkedIn: resume, skills, recommendations, network, projects 
• ReseachGate, Academia.edu, Mendeley : publications 
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• Slideshare: Summary of publications, presentations 
• PREZI: for animated presentations 

 
Expert 5: 
LinkedIn 
12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
I suppose that in the future the browsing by social media tools will be the only useful way 
of job search. Therefore, the employers, as well as potential employees should be 
appropriately educated on their use. Social networking can be especially useful for future 
employees, because they can share relevant information regarding their potential 
employer. 
 
Expert 2: 
We can assume that by the spread of globalisation the number of social network users 
will also increase in order to connect via several digital platforms in search of new 
opportunities for themselves. Probably, also the number of individual websites will 
increase together with the connections to social networks. Also, we can foresee the 
increase in digital CVs and porfolios, digital search portals that list findings according to 
the defined keywords. Definitely, future will also favour those applications that will help 
improve the CVs of job seekers. Serious advantages could also be bestowed upon those 
seekers that will learn how to increase their own transparency within several web search 
portals. 
 
Expert 3: 
Social networks will remain an important way of job search, they just have to become 
more innovative in transmission of relevant data and information. 
 
Expert 4: 
I think the majority of job searchers will use social networks, except for low-wage jobs. I 
think there is a lack of social media tools for such jobs. 
 
Expert 5:  
The use of social media for the purpose of job search is increasing constantly. Similarly, 
some job vacancies are advertised on the companies' websites only, so that potential 
employees or job seekers who are not active regarding the social networking and its 
regular updates are automatically excluded. 
 

4.5.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN SLOVENIA 
 
Current practices in Slovenia: 

• The unemployment is huge, especially between young, educated population. There 
are many ways how conduct a quality job search: most unemployed people sign up 
into the base of unemployed persons, their search is many times based on personal 
acquaintances, sending CV (mostly Europass) to potential employers, via local and 
foreign jobsearch websites, such as: the Employment Office of Slovenia website, 
Mojedelo.com, Adecco, Agencija M servis, Atama, careerjet.si, CollegeGrad, Cerca 
lavoro.com, Dela.si, Hill International, Idejnik.si, Iščem-delo.com, Kadis, Manpower, 
Moje delo.com, MojaZaposlitev.si, Mojapriloznost.si, najZaposlitev.si, different 
websites of various state ministries, public offices and agencies, webpages of 
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numerous companies and organisations, webpages and student services, 
Facebook (advertising of vacancies, presentation of job seekers), LinkedIn (above 
all, it is useful to provide an overview of job seeker's work experience and other 
skills). 

• Most frequent used social media are: LinkedIn, Facebook, Twitter, Google+. 
• For self-presentation, professional content and job search LinkedIn in the best tool 

at the time.  
• Certain companies seem to become ever more aware of the social media impact 

and the impact of other digital tools, because they are establishing themselves as 
an important pro-active tool of job search. However, many of the business 
companies (especially smaller) are still unaware of the great potential that internet 
services can offer in this area.  

• Companies search for potential employees through: publication of vacancies, 
publication on their websites, publications in the media, job/employment fairs, job 
search portals, social networks. 

 
Training needs: 
Training needs in Slovenia are as follows: 

• the job seekers should be informed on the possibilities of social networks' use 
related to the purposes of job search, 

• how to conduct the proper search of data in social networks, 
• how to design a public image with all possible social networks and how to make a 

proper strategies of public image presentation, how to prepare distinguished 
personal presentation, 

• how to find useful information, presentation on social networks (particularly about 
what not to publish on them) 

• how to communicate with potential employers via social networks. 
• how to make an appropriate demonstration and evaluation of individual's 

competences, greater emphasis on the suitable presentation of the competences, 
• how to build network and not to be pushy, 
• how to reach jobs which are not published on social media, 
• personal data – what is supposed to get published and what should remain private 

(possibility of data abuse or misuse for different promotions, commercials, 
recruitment), 

•  the needs for training are predominantly present among the younger generation of 
job seekers that are more or less familiar with social networks, but use than for 
other purposes. 

 
 
 
Future of the social media: 

• number of social network users will also increase in order to connect via several 
digital platforms, 

• browsing by social media tools will be the only useful way of job search, 
• users will become appropriately educated on their use, 
• they will become more innovative in transmission of relevant data and information. 
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4.6. SPAIN 

 
4.6.1. EXPERTS 

 Name and 
surname of 
the expert 

Organization Position in 
the 
organizatio
n 

Field of the expert on 
social media use 

1 Sara Jurado 
Suñer 

Barcelona Activa Tècnica 
Coordinador
a 
Desenvolup
ament 
Professional 
Direcció de 
Capacitació 
Professional 
i Ocupació 

 

2 Eulàlia Gorga Serveis D’atenció a la 
Petita Infància i 
Família 

  

3 Javier Alcon   Talent Search People Recruitment 
Consultant 

 

 
4.6.2. ANSWERS 

1.) How is the job search done in your country? Is there something specific for your 
country, region, and local area? 
 
Expert 1: 
Barcelona Activa helps youth become aware of the current job market and also helps in 
using tools to facilitate job searching. In fact many job publications can be found online, 
what we would call job platforms. One step further would be social network platforms 
where companies at first joined for marketing and advertising purposes. Now they take 
advantage of these platforms for recruiting new candidates. You can also find corporate 
websites to find job offers. You also have online search engines specialised in job 
searching that Works by searching specific key words. Of course you also have 
intermediates such as recruiting companies. Lastly, more specific to Cataluña and 
Barcelona you can find the Servicio de empleo catalán and the Diputación de Barcelona. 
Both publish job offers and offer help with job searching. Example work in maresme.  
 
Expert 2: 
The most common methods used here in Barcelona are the platform found at the Servicio 
de Ocupacion and also job platforms such as Infojobs. We also tend to search amongst 
universities and on their job platforms. 
 
Expert 3: 
First of all Talent Search People is situated in Barcelona, Madrid and in Portugal and we 
specialise in different sectors. What we try to do is to publish job offers on job platforms to 
attract the maximum amount of job seekers. Each platform is designed to attract one or 
various types of profiles and depending on what type of profile we are looking for we may 
use one or more job platforms. Examples of these platforms are “infojobs” or “Job and 
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Talent”. Everything depends on the job seeker´s profile. For example Infojobs.es is more 
useful for people from Spain whereas platforms such as Monster are optimized to attract 
candidates from abroad. In addition to this we also share job offers on our website, 
linkedin, Facebook and twitter. Another specific job platform is Infoempleo. For Barcelona 
I would suggest Loquo and university platforms and business schools 
2.) What are the existing practices using social media or other digitals tools regarding 
the job search? 
 
Expert 1: 
Social network sites are used to find people an also to get a more detailed impression of 
a job applicant. With a traditional CV employers can only see what you have added to 
your CV whereas on social network sites you can get a more personal insight into who 
you are.   
Expert 2: / 
 
Expert 3: 
Answer in question 1 
3.) Which social media tools are already used in your country, which of them are used 
for job search purposes? 
 
Expert 1: 
All social networks are used however some more than others. Social networks are used 
to find new contacts and to promote one’s own image. Linkedin was always used at a 
professional level and it is only recently that it introduced the function of job offers. Before 
I used to be told that Linkedin was only used for technical profiles but this isn´t true. Since 
the creation of groups people with Little professional experience can find others with 
similar profiles. There are also vertical networks, which are specialised networks. For 
example a network focused on design or informatics. Example Jobes.cat. 
 
Expert 2: 
Basically, in my case only web pages to post Jobs or on university job platforms. I also 
know many use Linkedin but I personally have never needed to use it. 
 
Expert 3: 
What works best for us is Linkedin and we share job offers on Linkedin groups 
specialising in specific sectors. The second most used social media platform is Facebook 
and we use it more to find candidates from other countries and as with linkedin we publish 
job offers on specific groups. For example Germans in Barcelona. Thirdly we use Twitter, 
which has the least level of effectiveness from the platforms that we use. On twitter we 
publish job offers and attract job seekers using hashtags such as #feina #job #trabajo. 
Additionally, if we need to find candidates from other countries we tend to use local or 
national social media platforms 
 
4.) Which platform would you choose to present yourself, to learn about occupations or to 
showcase professional content? 
 
/ 
5.) Which social media tools are appropriate to use for job search in your country, which 
are not used at all and which are used only for private purposes? 
 
Expert 1: 
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Social media is used to get contacts, to create video CVs and so forth. In some cases the 
use for job searching is very small depending on the social media platform that you are 
using. For example Flickr is good for photography but you will not necessarily find job 
offers. Of course LinkedIn is more specialized for the job sector. What I always try to 
communicate to others is that they should study the different options they have on social 
media platforms. After having done this they can choose the most appropriate platform to 
find a job or start networking. At the end you have to adapt the most appropriate platform 
to you and not the other way round. 
 
Expert 2: 
I would consider LinkedIn as a social media platform focused on the professional whereas 
platforms such as Facebook, despite being used sometimes to promote oneself for 
professional reasons, is mostly something personal. I also see on Twitter people using it 
to promote their skills but I consider this to be primarily to be used for personal purposes.   
 
Expert 3: 
Mentioned previously. 
 
How do you combine this social media with other tools (as the created by platforms like 
info jobs or others)? 
/ 
6.) What are in your opinion the challenges to be tackled with the modules & 
recommendations on social media use linked to job search? 
Expert 1: 
My advice for job seekers would be to optimize their LinkedIn profile by keeping it up to 
date and a complete description of the skills. Rather than just have the title of the position. 
This is important for us because we use search methods focused on keywords. When we 
are looking for a specific candidate and he/she has the keywords for the job we are 
offering then he/she will be easier to find. Of course we recommend that job seekers 
follow us on social media platforms.  
 
Expert 2: 
I would like to have some training or at least a brief explanation of how each social media 
platform is different and how they are useful with regard to job searching.   
 
Expert 3: 
The biggest challenge would be to universalize and that everyone would learn to use 
social network sites as well as applications in the web 2.0 environment. We have here a 
population with a high level of digital illiteracy. The majority is not able to edit a CV or 
attach a file and these are people of all ages. Of course university students are more 
knowledgeable about the internet, however, when it comes to using social media and 
understanding all its functions requires an additional step. We need to learn how to use 
the different tools and when to use them.  Most people believe that they need to learn 
everything about the social media environment. It also important to know that employers 
will search for candidates on social media and therefore it is important to keep an updated 
clean profile. Something else that should never be done is to create various profiles. 
Since you are one unique person you should keep it this way on social media platforms. 
Otherwise you risk confusing employers.  
7.) How do employers reach out to potential employees? 
 
Expert 1: 
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Very similar to finding candidates for companies. Companies tend to have departments 
focused on recruitment. Generally what they do is publish job offers on the company 
website and sometimes on job platforms. However, they are restricted by time and 
therefore an active search for the required candidates is done by Talent Search People. 
To find the companies that have job openings we rely on our commercial team. 
 
Expert 2: 
In our case through universities of course sometimes we have internships that may result 
in being offered employment.  
 
Expert 3: 
Depends on the profile and the offer. It could be through direct contact and traditional 
communication lines of selection or through references. Often searches are done 
recruiting companies or through corporate websites. 
8.) How are employers aware of social media use, digital CVs and similar tools for job 
search? To which extent do they use them and find them useful? 
 
Expert 1: 
In the last year the use of digital tools for job searching has increased by 80%. Before 
digital tools were only used for marketing. Finally digital tools are used more but are used 
inadequately. Companies use social network sites but do not evaluate candidates 
properly. Often social media management is conducted by interns. Regarding the 
employer, they are often indifferent or have no knowledge of social networks.  From 
different studies I have seen that the majority do not use social networks on a personal 
level and because of this disinterest employers delegate these responsibilities to interns. 
 
Expert 2:  
If we speak of websites then yes I am aware of their use and how to find someone or to 
be found. However, if we speak of platforms such as twitter or Facebook i have very Little 
knowledge. I have also never been enticed to search on these platforms or use these 
platforms to find candidates since we receive a lot of applications directly. 
 
Expert 3: / 
9.) Are there any training needs recognized in your country regarding the use of social 
media linked to a job search? What training needs do the target groups have? 
 
Expert 1: 
First of all we all need to gain more knowledge about digital tools. The youth have a better 
understanding of the digital world in contrast with employers and older generations. 
However, the understanding is very general. The youth need to coordinate better their 
social media use whereas older generations need to become more integrated with the 
digital environment. 
 
Expert 2: / 
 
Expert 3: / 
10.) Which tools are used in your country by young in regard to job search? 
 
Expert 1: 
Barcelona Activa has a platform “Treball” where we have thousands of profiles and useful 
tools. Sometimes the best method to find work is to talk to other people who have 
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experience in the field you are interested in. For this reason social network sites are 
useful when you consider its potential to bring people of similar interests closer together. 
By informing yourself about a company and job conditions you can find out whether it is a 
place where you would like to work. Additionally by joining and interacting with groups you 
start to create your own network. Nowadays you have lots of platforms and for me social 
network sites are good locations for finding interesting job offers, however, I would still 
focus more on the tools and communication lines used by a company.   
 
Expert 2: 
Infojobs, university job sites 
 
Expert 3: 
The are platforms such as “Infojobs” and “Job and Talent” however in my opinion they are 
not up to date. The current digital environment has platforms that are incorporating 
various functions to make them more interactive or more appealing. For example Linkedin 
incorporating job search function. However, all these extensions may cause the website 
to have some functionality issues resulting in performance problems.    
11.) Which social media are used for the presentation of abilities/skills for professional 
use? 
 
Expert 1: 
Linkedin, Twitter but it is very different since it is a very dynamic platform with very Little 
information, limitation of 140 characters. A digital tool that I find very useful is “About.me”. 
I find this tool practical to give a brief professional presentation of yourself and to link to 
your social network profiles.   
 
Expert 2: 
Linkedin 
 
Expert 3:  
Referring to people there are various tests here that allow Barcelona Activa to view the 
skills of a person. For example on Linkedin you can put skills that are then validated by 
other connections. However, many garner support for their skills simply because the 
connections that support you are friends. There are digital tools that validate your skills 
through tests. This way you can demonstrate that real experience supports your skills 
rather than just being sponsored by friends.  
12.) What is the future of social media tools in the field of job search? 
 
Expert 1: 
What I would like to see is fewer classic CV formats and more video CVs. A small video 
presentation lasting roughly 30 seconds rather than a page would grant me the possibility 
to get a better idea of the candidate and his personality. 
 
Expert 2: 
I think that what we have is great and there are so many tools online that I do not have 
the time to learn to use them all. But I am open to learning. It would be very interesting if I 
could get an insight into how to use social media for the purpose of job searching or to 
find potential candidates. Today many use social media platforms and it is important that 
we understand how all of this works. 
 
Expert 3: 
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I believe these platforms will become less superficial and that there will be true 
communication. In other words, that these platforms not be used only to view others and 
ourselves but also that they allow to incorporate a function to have live interviews. 
Which digital platform would you choose to make your CV?  
 
Expert 1: 
If we are talking about CVs within the web environment 2.0 there are many different 
options. If we are talking about Video CVs there are options such as videocurriculum.es 
or tumeves.es. In addition to the video CVs you can also find job offers. Or you can use 
Linkedin, which is already very efficient. Another option is youtube if you wish to maximise 
your visibility online. That is why I always talk about looking closely at the tools you have 
and how you can use them for your job search strategy. 
 
Expert 2: 
Linkedin 
How does Talent Search People facilitate job search?  
 
Expert 1: 
We have over 600 job offers divided by different sectors published on our website and all 
previously mentioned social media platforms. What we do is create a filter where we 
conduct, at first, a telephone interview. If successful we will ask the candidate to come for 
a live interview. Once these two levels have been completed successfully then the 
candidate would be directed to have an interview at the company he/she applied for. 
From that point onwards the recruitment procedure takes place exclusively at the 
company. We focus primarily on selecting candidates for companies and not recruiting 
them for the company. 
Are you aware of some integration of platforms and systems such as infojobs or similar 
with social networks? 
 
Expert 1: 
The most we have done is publish on infojobs. For now it is what Works best for us. 
 

4.6.3. CONCLUSIONS ON JOB SEARCH PRACTICES IN SPAIN 
 
Current practices in Spain: 

• Job search in Spain is done in  different ways: job publications can be found online 
(job platforms such as Infojobs), social network platforms, corporate websites to find 
job offers, online search engines specialised in job searching, recruiting companies, 
platform found at the Servicio de Ocupacion, Barcelona Activa has a platform 
“Treball” where they have thousands of profiles and useful tools. 

• All social networks are used however some more than others, Linkedin was always 
used at a professional level and it is only recently that it introduced the function of 
job offers. Linkedin can also be useful to put skills that are then validated by other 
connections 

• What works best in terms of jobs search and professional content is LinkedIn, the 
second most used social media platform is Facebook and employers use it more to 
find candidates from other countries and as with LinkedIn to publish job offers on 
specific groups. Twitter is also used, but mostly for personal purposes.  

• Companies use social network sites but do not evaluate candidates properly. 
• In the last year the use of digital tools for job searching has increased by 80%. 
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Training needs: 
Training needs are recognised: 

• how to use social media for the purpose of job searching or to find potential 
candidates, 

• gain more knowledge about digital tools, learn how to use the different tools and 
when to use them, 

• learn how to keep LinkedIn profile up to date and a complete description of the 
skills, 

• how each social media platform is different and how they are useful with regard to 
job searching.   

 
Future of the social media: 

• fewer classic CV formats and more video CVs, 
• social media will become less superficial and there will be true communication, 
• these platforms will not be used only to view others and ourselves but also that they 

allow to incorporate a function to have live interviews. 
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CONCLUSIONS ON IO1-2 INTERVIEW WITH 
EXPERTS 

 
• Existing practices of job search are different in each country, but many practices are 

similar: employment agencies, job centers, job platforms, such as info jobs, social 
network platforms, corporate websites, recruiting companies, webpages of 
companies and organizations, local and national newspapers, advertising… 

• The use of social media is potentially growing in each country and becoming more 
and more important in relation to job search. 

• LinkedIn is the most important tool for job search/professional use/presentation of 
skills but it’s not perfect tool. 

• LinkedIn, Facebook and Twitter are most often used tools between young 
population, but only LinkedIn is used for professional purposes. 

• Young people are not aware of the importance of self-presentation and of the 
impact of their postings.  

• Employers are not sufficiently aware of the importance of social media, but they 
often use them to obtain background information about the job seekers, especially 
Facebook.  

• Non-maintained profiles are hardly noticed. 
• Training needs exist in every country, proposed themes for training are: data 

protection, application strategies, how to minimize the risks of using social media, 
learn the jobseekers how to effectively use  LinkedIn and the platforms like info 
jobs, how to create the templates, basic principles of the use of the social media for 
job search, the right content - my strengths, examples and results of my work, my 
offer, the right form (CV, videos, photos, graphical elements, links, hashtags etc.), 
suitable channels (LinkedIn, YouTube, Blog, Personal website etc.), how to prepare 
quality profile and digital CV,  how to build a web reputation in line with his/her 
professional expectations, intelligent use of social media and platforms as Linkedin, 
using a smart communication for the formation of their digital identity, how to use 
social media to disseminate proposals and offers and to retrieve information and 
potential candidates, how to enter your data and how to search for a job 
opportunity, how to know the specifics of the different social available, in any case 
sector-specific social media missed, technical language and the English vocabulary 
used in the profiles, how to conduct the proper search of data in social networks, 
how to design a public image with all possible social networks and how to make a 
proper strategies of public image presentation, how to prepare distinguished 
personal presentation, how to find useful information, presentation on social 
networks (particularly about what not to publish on them), how to communicate with 
potential employers via social networks, how to build network and not to be pushy. 

• The future of social media is bright. Social media are changing the job market and 
this trend will be continuing.   
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